
DO YOU USE ANY OF THE FOLLOWING
APP STORES, IF ANY?
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THE NEXT MOBILE FRONTIER
DEVICE WARS:  Who’s  t ipped for  success?

TOP 3 APP STORES

WHICH BRAND
WOULD YOU LIKE TO PURCHASE

YOUR NEXT MOBILE DEVICE FROM?
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The Mobile Monetization Powerhouse

The ‘Next Mobile Frontier Report’ is a custom consumer study led by Ovum on behalf of Upstream. The survey covered 4,504 consumers, with nationally representative samples in Brazil, 
China, India, Indonesia, Nigeria and Vietnam. The survey fieldwork was carried out between 31 January -14 February 2014

4
WHAT ARE YOUR MOST

COMMON APP STORE PROBLEMS?

VIETNAM

High number of 
promotional 

messages I receive

Difficulty in finding 
the apps I want to 

download

Lack of local 
content

24%

18%

37%

CHINA

Lack of 
personalised 
suggestions

High number of 
promotional 

messages I receive

Difficulty in finding 
the apps I want to 

download

23%

28%

20%

IN
DIA

Difficulty in finding 
the apps I want to 

download

High number of 
promotional 

messages I receive

Lack of 
personalised 
suggestions

22%

28%

24%

NIGERIA

Lack of 
personalised 
suggestions

Difficulty in finding 
the apps I want to 

download

Lack of variety 
of apps

15%

15%

18%

BRAZIL

Difficulty in finding 
the apps I want to 

download

High number of 
promotional 

messages I receive

Lack of 
personalised 
suggestions

22%
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27%
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suggestions

Lack 
of variety 
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Lack of local 
content

Lack 
of payment 

methods

Other None 
of these

SUMMARY 
RESULTS

SUMMARY RESULTS
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WHY WOULD YOU MAKE

A PURCHASE FROM THIS 
PARTICULAR BRAND?

It’s a local 
brand THAT 
I TRUST

22%

I like the FUNC-
TIONALITY of 
their devices

44%

It’s a brand I 
ASPIRE TO

23%

I like the FUNC-
TIONALITY of 
their devices

47%

It’s a brand I 
ASPIRE TO

21%

I like the FUNC-
TIONALITY of 
their devices

46%

It’s a brand I 
ASPIRE TO

29%

I like the FUNC-
TIONALITY of 
their devices

45%

It’s a brand I 
ASPIRE TO

26%

I like the FUNC-
TIONALITY of 
their devices

48%
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39%

33%

27%

Google Play* Apple App Store My mobile operator's 
app store

BlackBerry World Nokia Store Google Play* 

Google Play* Nokia Store My mobile operator's 
app store

My mobile operator's 
app store

Apple App Store Google Play* Amazon Appstore 
for Android

Google Play* Apple App Store My mobile operator's 
app store

*formerly Android Market
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