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A P P L EN O K I AS A M S U N G B L A C K B E R R Y

I N D I AK S AB R A Z I L N I G E R I A

We switch consumers on.

All figures, unless otherwise stated, are from YouGov Plc.  Total sample size was 1000+ adults. Fieldwork was undertaken between 6th-20th February 2013.  The survey was carried out online. 
The figures have been weighted and are representative of all Brazil, India, KSA, UK, US adults (aged 18+). Nigerian fieldwork research was conducted online by Vanson Bourne, a research based technology marketing consultancy.

WHICH ONE, IF ANY, OF THE FOLLOWING
DEVICES THAT YOU PERSONALLY OWN DO YOU USE MOST OFTEN?1.1

APPROXIMATELY HOW MUCH WOULD YOU BE WILLING
TO PAY FOR THE NEW MOBILE PHONE HANDSET?

PLEASE IMAGINE THAT YOU WERE LOOKING TO BUY A NEW MOBILE PHONE/SMARTPHONE HANDSET.

1.2

IF YOU DIDN'T HAVE TO WORRY ABOUT THE PRICE OF THE DEVICE,
WHICH ONE, IF ANY, OF THE FOLLOWING BRANDS WOULD YOU
MOST LIKE TO PURCHASE A HANDSET FROM?

PLEASE IMAGINE THAT YOU WERE LOOKING TO BUY A NEW MOBILE PHONE/SMARTPHONE HANDSET.

1.3

IMAGINE THAT YOU HAD TO PAY TO ACCESS CONTENT THROUGH A MOBILE PHONE/SMARTPHONE
(E.G. PAID-FOR APPS, SUBSCRIPTIONS TO NEWS ALERTS ETC.)...

WHICH ONE, IF ANY, OF THE FOLLOWING METHODS OF PAYMENT
WOULD YOU FIND MOST CONVENIENT TO USE?1.4

2.1 HOW MANY $1 APPS ARE YOU PREPARED
TO PAY FOR EVERY MONTH?

2.2 WHICH OF THE FOLLOWING TYPES OF CONTENT DO YOU/ 
WOULD YOU LIKE TO ACCESS THROUGH YOUR MOBILE?

2.3 IF YOU WANTED TO PURCHASE A HIGH-END 
SMARTPHONE (E.G. APPLE iPHONE) WHAT YOU WOULD DO?

2.4 HOW WOULD YOU LIKE TO CONNECT TO SOCIAL
NETWORKS VIA YOUR MOBILE?

3.1 WHO WOULD MOST TRUST WHEN RECEIVING
PROMOTIONAL MESSAGES OVER MOBILE?

3.3 HOW WOULD YOU LIKE TO RECEIVE PROMOTIONAL 
MESSAGES OVER YOUR MOBILE DEVICE?

3.2 HOW OFTEN WOULD YOU LIKE TO RECEIVE
ADVERTISING ON YOUR MOBILE PHONE?
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A DATA BOOM OF A DIFFERENT KIND
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*SMS-based Alternative Recruiting Channels 
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