Black Friday 2022
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The biggest day in retail has turned into the biggest week in e-commerce. No one wants to
wait in queues outside of stores when they can easily buy discount items with just a few taps on their mobile.
Black Friday starts early, is not just a day, and goes online all the way.

Upstream, a leader in mobile marketing automation, partnered with jLLsR ] =131 (5 in Brazil

to increase their e-commerce sales via personalized triggered campaigns and customer base building.
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Turn website visitors into subscribers

It's sales time
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Most brands released early sales and consumers didn't expect to see any higher discounts
after the weekend, making Black Friday the top selling day.
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